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This Guide will introduce you to the Econt logo and the instructions for its use. The 
compliance to them serves to maintain the unified and overall vision of the brand. 

Here   you can download the main logo and all other combinations. 

You can use it for various commercial needs both in the digital and offline space. With 
it you show your partnership with Econt.
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RGB

Decimal

Hex

Web-safe

35 65 130

#234182

#333399

100 80 20 0

Pantone 7687 C  

Pantone 7687 U  

RAL 5010 Gentian blue

0 0 0 30

Pantone 428 C  

Pantone 428 U  

RAL 7047 Telegrey 4

0 0 0 0

White 

White  

RAL 9010 Pure white

0 0 0 0

Pantone Black 6 C  

Pantone Black 6 U  

RAL 9005 Jet Black

198 198 198

#c6c6c6

cccccc

255 255 255 0 0 0

#000000

#000000

1. Econt’s color palette

1. Color palette

The main visual symbol of the Econt brand is the logo. It has 
clean and rounded shapes that make it easy to remember. 

The logo can be used in four different colors, depending on 
where it is placed. Dark blue is the main color of the Econt 
brand. According to their application, palettes are divided 
into 2 types: 

Full color printing is used for high color images (eg 
photos) for digital printing - for small runs, and for 
offset printing (or other graphic techniques) - for large 
runs.

Pantone (P M S) is used for low color images and / or 
when accurate (pre-created) color is required. For 
various graphic techniques and most often for large 
circulation.

Coated refers to chrome (coated) paper. Varies 
between matte and glossy.

Uncoated is offset paper without coating and with 
high absorbency. Full mat.

It is inevitable that under different machines, 
conditions and bases for printing there will be a slight 
variation in color. 
—
The values in C M Y K for solid black may vary 
according to the requirements of the printing house. 
Small text and fine details to be printed in 0/0/0/1 0 0.
 —
White ink is used in techniques that allow the use of 
thick inks, e.g. screen and flexographic printing.

In this application category, the RGB, HEX, Web-safe 
color models are used.

This category includes all media that reproduce images 
through printed ink. The CMYK (full color) and Pantone 
(specific colors) color models are applied. 

This also includes paints, textiles, flooring and other 
finished products using the RAL scale.

1.1. For digital media

1.2. For print media

Full inscription

Primary color

Exact (Spot) colors

Full color

Secondary colors

Short inscription
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 2. Usage

2. Usage

The full inscription of “Econt” is part of all external 
communications as a key element of visual brand 
recognition. The logo can be used in either Cyrillic or 
Latin, depending on the language of communication.   

 It is recommended that a logo with a height greater than 
3 mm and not smaller than 1.6 mm be used for printing.                                                                                      
We recommend that a logo with a height greater than 15 
px be used on screens.

The blank space is defined by the thickness of the letter 
O, depicted with the outer dashed line in the diagram. 
Where any accompanying elements are present, such as 
other logos, text, textures, frames, pads and so on, part 
of the visual communication is placed beyond the dotted 
line. In the case of advertising slogans and 
materials/media with small dimensions and/or limited 
space, we stick to a minimum free area - a frame with the 
thickness of the point of the letter E (inner dashed line).           

2.1. Complete logo 

2.1.2. Distances   

2.1.1. Minimum dimension
For digital mediaFor print media

Full Latin inscriptionFull Cyrillic inscription

Blank space Blank space
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 2. Usage

One of the most important rules when using any graphic 
element of Econt is that sufficient contrast be ensured 
between the element and the environment in which it is 
placed. 

The key word here is readability - everything that is 
intended to be read must be clear and distinct. This 
starts with the selection of color. 

There are six standard combinations of background 
color and logo with the four main colors of the Econt 
brand. 

The main combination is dark blue with white. It is 
recommended that these two combinations be used for 
external communication at all times when possible. 

Ideally, we place the dark blue or black logo on a white 
background. This isn’t always possible, but we must try 
not to make the background darker than the scheme 
shows.

The use of the white logo requires a dark enough 
background to remain legible.

2.1.3. Color and background

Main color scheme - negativeMain color scheme - positive
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 2. Usage

2.1.4. Application on photos/textures

2.1.5. Application on background 

Colored background shouldn’t be used under the logo. 
When this happens, sufficient contrast and easy 
readability must be ensured.  
                                                            
Examples of such situations: when Econt supports an 
event for an activity that is different from that of the 
brand and the logo is included in another’s poster, 
publication, video, etc.

We might also use photos as background for graphic 
elements. Backgrounds with noisy textures, patterns or 
elements should be avoided, for example, leaves on a 
tree, a contrasting pattern on a garment, people, etc. 

The principle of sufficient contrast should be applied: 
photos in which no element disturbs the legibility of logo 
letters must be used.



All other rules that apply for the main logo also apply for 
the short logo. The only difference is that it is not 
desirable to place it on photographs or textures. It must 
be placed on even color whenever possible. The goal is to 
keep it free from the influence of other elements.                                                            
The main color combinations are the same as for the full 
logo.
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 2. Usage

2.2. Short logo

2.2.1. Minimum dimension

2.2.2. Distances   

2.2.3. Variants of short logo

This is what we call the first letter of the Econt brand 
inscription.

It is recommended that a logo with a height greater than 
3.5 mm be used for printing.                                                                             
We recommend that a logo with a height greater than 15 
px be used on screens. 

The minimum blank space must be a frame the thickness 
of the circle in the middle of the letter. All accompanying 
elements, such as other logos, text, textures, frames, 
pads and so on, which are part of the visual 
communication, must be placed beyond the dotted line. 
Favicon and other very small visuals are the exception.

For digital mediaFor print media

Blank space
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 2. Usage

 

 

 

 

 

2.3. Application with logos of partners 
All logo variants may be used together with the logos of 
others, the only requirement being that the rules for 
recommended distances be followed.  

                                                        
If possible, it is advisable that the color variants of all logos 
be standardized. 

 *The combination of logos is exemplary and serves as a guide on how the standard is applied.



The proportions of all logo variants must be observed:
    no stretching height-wise or width-wise is allowed
    no flattening height-wise or width-wise is allowed                                                             
    logo elements must not change their place, they must not 
    be replaced or changed 
    the spacing must be observed 
    the inclination of 7.57° must be observed.
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  3. Inaccurate use of the logo

3. Inaccurate use of 
the logo
3.1. Proportions

3.2. .Orientation of logo variants
The logo must not be inclined or turned at an angle.



3.3. Rules for using the logo on 
background

    color code values must not be changed
    other colors may not be used
    logos must not be placed on complex or noisy 
    photographs
    logos must not be placed on complex textures
    the contrast of the background and the logo must be 
    sufficient.
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 3. Inaccurate use of the logo



4. Index
This part of the document contains a summary list of the 
resource files, described chronologically in the Guide. 

The logo exists in different file formats that we use according 
to the specific need. They are divided by the following 
parameters: 
    language - Cyrillic, Latin
    color - blue, black, white; 
    format - .ai, .eps, .pdf, .jpg, .png, .gif
    intended purpose - print media, electronic media
    color space - CMYK, RGB.
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4. Index

File format

For digital media

 eps pdf png jpgai ai

For print media

 eps pdf
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https://nc.econt-bg.com/s/fDC476K7FgKKNtT
https://nc.econt-bg.com/s/gCA3P9t5yf4myj4
https://nc.econt-bg.com/s/4dfxqkg8dZedRra
https://nc.econt-bg.com/s/9yBxEp75DLG96NB
https://nc.econt-bg.com/s/JE7e3tcTNFW3G3H
https://nc.econt-bg.com/s/5C2R3yCiz3xSpb4
https://nc.econt-bg.com/s/eb9NpN3S3cCKiFL
https://nc.econt-bg.com/s/A8eR6NnDyqHN4eM
https://nc.econt-bg.com/s/4G8399ZsxkJYgSP
https://nc.econt-bg.com/s/Ns79MdB5KpSngs3
https://nc.econt-bg.com/s/gqKXAc59aZCyW9m
https://nc.econt-bg.com/s/DbjWDFgw2x92Fs3
https://nc.econt-bg.com/s/m8S7KdtQ5WbAsQL
https://nc.econt-bg.com/s/Pxq7e4kXRMG6z77
https://nc.econt-bg.com/s/YPozfqDXDT8bcY2
https://nc.econt-bg.com/s/wEZXNXp6CAHm7Dt
https://nc.econt-bg.com/s/RqwCWEPaorq8xZk
https://nc.econt-bg.com/s/742k4efLa2Gk7kc
https://nc.econt-bg.com/s/o6Qa7ZWKbLcBJPP
https://nc.econt-bg.com/s/YKFazefJAocqpYR
https://nc.econt-bg.com/s/PyDkbRat5MgKDw4
https://nc.econt-bg.com/s/isiS4NqYLnxTHs7
https://nc.econt-bg.com/s/QTCKbNb5XiZD3oN
https://nc.econt-bg.com/s/6oEtRG5qNGRfoRP
https://nc.econt-bg.com/s/PpMffFiri5Hot7D
https://nc.econt-bg.com/s/6YfpqBPxxaqG5CM
https://nc.econt-bg.com/s/N9ZSCJ76Bn4eLZA
https://nc.econt-bg.com/s/4T2gC7eMKEs7Kfz
https://nc.econt-bg.com/s/BGPdNX5G5KwDZLR
https://nc.econt-bg.com/s/Pxq7e4kXRMG6z77
https://nc.econt-bg.com/s/YPozfqDXDT8bcY2
https://nc.econt-bg.com/s/wEZXNXp6CAHm7Dt
https://nc.econt-bg.com/s/mPCEjzxLYP8CwyT
https://nc.econt-bg.com/s/ni95kD8Z97BKdno
https://nc.econt-bg.com/s/zFqToqHCsCs659k
https://nc.econt-bg.com/s/AWLop3dawPFwsAA
https://nc.econt-bg.com/s/Btt97jxbD54JLfQ
https://nc.econt-bg.com/s/PL9t3wedcfMg3Rg
https://nc.econt-bg.com/s/srF5oQyPaq9ij7Q
https://nc.econt-bg.com/s/dSbNNopr2BQnk2e
https://nc.econt-bg.com/s/YF4doaZi62ZfPgZ
https://nc.econt-bg.com/s/H9zQnDyRXY7L8Q8
https://nc.econt-bg.com/s/iXEMMiwwayaEAG6
https://nc.econt-bg.com/s/BdMH2C8iAxk39yz
https://nc.econt-bg.com/s/Z4J7n6HTWHkNzNe
https://nc.econt-bg.com/s/pJj9QEmq2RjQsqq
https://nc.econt-bg.com/s/DMKTziP4fF6G2tW
https://nc.econt-bg.com/s/wESd7d5K5dcQRd7
https://nc.econt-bg.com/s/5JmwiZRKXyA8LFQ
https://nc.econt-bg.com/s/59JqMMgKg8mpyMs
https://nc.econt-bg.com/s/9PStB3EdDR9dz9E
https://nc.econt-bg.com/s/rKgPYnYKD9easo4
https://nc.econt-bg.com/s/o43oSengbbWWczm
https://nc.econt-bg.com/s/nHrwGPiikNCKDf5
https://nc.econt-bg.com/s/re8pjoFGm8skcJ4
https://nc.econt-bg.com/s/oaFSM5dKnLqqXYo
https://nc.econt-bg.com/s/nC8GEsSWbrqi7Hy
https://nc.econt-bg.com/s/pKBP7dJajA7d7Zb
https://nc.econt-bg.com/s/k3TXJsdWndEZJzg
https://nc.econt-bg.com/s/QTpPfnwg6wSKYox
https://nc.econt-bg.com/s/L4F5BfAQPAWYyQp
https://nc.econt-bg.com/s/554NHNKq6nBG2ey
https://nc.econt-bg.com/s/yMe2fbFQEDd3tiq
https://nc.econt-bg.com/s/7fFciE49qaidjNi
https://nc.econt-bg.com/s/sXMYttp7cXP9dQt
https://nc.econt-bg.com/s/MA9Mpj2i9TReFtR
https://nc.econt-bg.com/s/nSD4pF37EQzKeAW
https://nc.econt-bg.com/s/CDjMDnHqM9Lj7jT
https://nc.econt-bg.com/s/K3AoBdDoxP3xSSa
https://nc.econt-bg.com/s/tBmbdCTys4Y3LWH
https://nc.econt-bg.com/s/BWrXYfopySyycXF
https://nc.econt-bg.com/s/awMGxryWfGyZati
https://nc.econt-bg.com/s/Qrft8PKNGXGE6qn
https://nc.econt-bg.com/s/SpQGm7Wy8xzWmKH
https://nc.econt-bg.com/s/r96NM6TDoBn8M9b
https://nc.econt-bg.com/s/qM9t7WjT8B8k2MQ
https://nc.econt-bg.com/s/yMWZFzKrEZcHq6f
https://nc.econt-bg.com/s/YLyyojAbkT2pa63
https://nc.econt-bg.com/s/rtCYkXPxCJA9dsB
https://nc.econt-bg.com/s/XgrGMtHj49xib7L
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